INDEPENDEMT LABELS:

A recold Label, that doesn't have the
funding of major recod Labels.

The Artic Monkeys Started on an
indie Label, and artists (Like Adele)

move to an BNDEE Lapel after

becoming famous with a major Label.

Macklemore owns his own indie Label.

ADVANTAGES:

v fewer artists, so can srenol more time 1°1
with the artist

v Fairer contracts, with a more even sr(

L’]orehme spent rkmﬁ together mea.ns
etter worki gre ation

v The artist ha.s more creative freealovn

DISADVANTAGES:

x Less funds to make & record the records
« Less funds to \oublictse & rromo’ce
x fewer emrlovees means less structured

« Canhave fewer conta.cts

WARNER MUSIC GROUP  UNIVERSAL MUSIC GROUP

MAJOR %ECQRD CQM?AMIEgg

The Eig THREE cold Labels:

[As of Segt 201R, these owned 70+% of the market]
SONY MUSIC
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Large recondl companies own SUBLABELS !

that Specialise in a cer tain courtt@/ genre/niche:

'A @ ATLANTIC RECORDS
ATLANTIC

owned by Warner Music
COLUMBIA

T,

UNIVERSAL
T

W

COLUMBIA RECORDS
owned by Song Music

Manages scouting (AER), trademarks/bands,
ISLAND RECORDS

owned ‘)3 Universal

poduction, manufactue, distribution, promdtion and

|

copyfight of music ecorlings and wusic videos. SAND M e
uSic -~
P
ADVANTAGES:
v Dueto large size, can jtet thevglood deals on vna,nutfa,ctwma. P s ——
a,cluertismj, and linksto the media. 7 ';-':-:':-:

/

 Links with mo{ustrﬁ exrerts, esreciautj in \orovnotion /

v Ma.nj connections with other la.bels/ artists , / ’ ~’
 Lots 0f Money to invest / =
/
DISADVANTAGES: /
/

X thftcu[t to stand out in bla \ooo of artists /
x Dealsogten in ravour og the compan /

and no’cfthe a,rtf f e I

I

« Less creative control

x Mass media driven, rather than
interested in artist’s s’cU[e



