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https://docs.google.com/document/d/11pC0iq7mtgPll1FORQVETsnrN4rSeHyQeVdKyntn0Gw/edit?usp=sharing
https://docs.google.com/document/d/1TOh5fHwghTjOL13hDyCKe7HhMSOOHD6y/edit?usp=sharing&ouid=103560540358218918565&rtpof=true&sd=true
https://docs.google.com/document/d/1LCjQEx1899Ay3kNS-mlkNxBHpcyMHnFlA6LgpQ2ifSI/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1FcZNGZEIpF2zaAmFiAAHGn3BkRh33ijw2PtzKTrk0Sw/edit?usp=sharing
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https://www.visitbritain.org/understanding-our-customer-segments
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